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The Quantitative Research about Social-structure Features in Creative Industry Cluster
Area : Taking Creative Industry Cluster Area in Tokyo as an Example
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Abstract Based on the hypothesis about the creative industry clustered in the urban
area has resulted in the change of social-structure feature, the paper takes Creative
Industry Clustered Area in Tokyo as the study object, to analyze the Location Quotient of
cultural creative and content industry in each administrative unit in Japan—chome, and
then to explore the correlation between the Location Quotient and the data of population
census, which represents the feature of social-structure. The paper finds that there has
significant correlation between the cluster of cultural creative industry and the change
of social-structure feature. Those areas that cultural related industry clustered obviously
are always the neighborhoods of higher social class. The areas that content industry
clustered has no significant correlation with social structure factors. The cultural creative
industrial cluster is depended on high-level residential districts, whereas content
industry mainly clustered in the office block.
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Tab.2 Overview of enterprise and employment of creative industry in 23 wards of Tokyo
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Tab.4 The LQ of creative industry firms

Tab.5 The correlation between creative industry clustered and employment/residence
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Tab.6 The descriptive statistics about social-structure features in the areas that creative industry clustered
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Tab.7 The result of social structure factor analysis

=8 WA WRER A XSz S RFHr
Tab.8 Regression analysis between content indus-
try clustered and social-structure characteristics
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Tab.9 Regression analysis between cultural related industry clustered and social-structure characteristics
*9-1 (Tab.9-1)
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*9-2 (Tab.9-2)
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Tab.10 The occupation and period of residents analysis in cultural creative industry clustered areas in

2000 and 2010 ( N=48)
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